
 

“It was a great collaboration. You did a 

fantastic job and exceeded our 

expectations on many levels. Thank you 

very much  for your hard work.”  

Cynthia Li, Head of PR, ET Solar 

 

 

 

 

 

 

 

The brief 
 

ET Solar, one of the leading solar one-stop solution providers worldwide, hired Collings & Monney 

as their UK media agency to support them for their new PV module at the Ecobuild exhibition 

2012, one of the largest green building tradeshows in the world. Specifically, Collings & Monney 

was tasked to use its media network and expertise of the renewable energy industry in order to 

secure the press attendance at the launch and generate significant coverage for ET Solar’s new PV 

Module, both in the UK and Internationally. Our challenge: over 1,000 exhibitors compete for the 

attention of the press. 
 

The process 
 

Our first step was to select the relevant target media from our renewables media contacts, based on 

ET Solar’s target audiences. The media targets were then segmented in two layers, primary and 

secondary targets, and then validated by the client. 

The second step was to copy write the press release based on the client’s input, and ensure it was 

presented in a manner that suited the needs of editors and journalists.  

We also prepared a media invitation which we sent out to the approved media two weeks before 

the event followed up by a reminder 1-2 days before the event. Most importantly, all the primary 

media contacts were proactively followed up by phone calls from our team, to ensure they had all 

the information and secure their attendance. On the day of the press conference, we handled the 

relations with the journalists and the logistic of their attendance at the press launch. The following 

morning the press release was sent to our entire media list. 
 

The results 

 

The Press launch itself was attended by 10 of the 

most influential media in the sector including 

Photovoltaics International, Renewable Energy 

World  and PV Magazine, to name a few. In terms 

of coverage, over thirty key media covered the 

story internationally and we also obtained 

numerous additional PR opportunities for our 

client.  

 

Case Study 

ET solar product launch at Ecobuild 2012 

 


